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Why conduct research?

“l don’t know if I’m normal.”

Cori Savaiano

Product Manager
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User Studies
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Chartboost Users

Billy Chan 2

Associate Director, Growth & Analytics

Horg "o

Kate Kaffun —

Mobile User Aquisition Manager, Marketing at GSN (TV
& Games)

San Francisco Bay Area | Marketing and Acvertising

g Intermet

Scott Williams
User Acquisition Manager at G5 Games

San Francisco, California | Marketing and Advertising

Ryan Canuel "
Producer, Project Manager at Carpe Diem

Swanses, Massachusetts Computer Games

Samet Durgun -

Marketing Manager at Wooga

Berin Area, Germany | Information Technology and Services
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Products Tested
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Products Tested

Advertiser Onboarding Segment Builder

Lam €30 v SagraTy

Level Tracking Chartboost.com
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Products Tested

Segment Builder
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Changes Made
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We make changes quickly.
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And they’re as cheap as chalk.
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UX Research Methods
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Heuristic Evaluation

Expert review to ensure that design follows UX best practices.

Follow Conventions

Standard Deviant

» closed A closed

¥ open v open
Example Frames Targeting Summary

Frames for static interstitials
Frames for video Interstitiais
Landscape.png
Portrait.png App Filering 0
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Heuristic Evaluation

Expert review to ensure that design follows UX best practices.

Put Yourself in the User’s Shoes

This information is important enough
that it should be exposed, not hidden.

Doesn't everyone need to know this?
If so, why make them click on @ ?
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Heuristic Evaluation

Expert review to ensure that design follows UX best practices.

Put Yourself in the User’s Shoes

This information is important enough
_____ that it should be exposed, not hidden.
Doesn't everyone need to know this?
If so, why make them click on #?
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PRO: You don’t need to talk to anyone else.
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Heuristic Evaluation

Expert review to ensure that design follows UX best practices.

Put Yourself in the User’s Shoes

This information is important enough
_____ that it should be exposed, not hidden.
Doesn't everyone need to know this?
If so, why make them click on #?
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PRO: You don’t need to talk to anyone else.

CON: You’re not talking to anyone else.
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Personas

esign based on our users’ needs.
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Design based

Personas

onh our users’ needs.
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PRO: You have kind of talked to a user.
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Personas

Design based on our users’ needs.
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PRO: You have kind of talked to a user.
CON: You have only kind of talked to a user.
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In-Person Interviews

Design definitely based on our users’ needs.
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In-Person Interviews

Design definitely based on our users’ needs.
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PRO: Gives you the best information.
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In-Person Interviews

Design definitely based on our users’ needs.
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PRO: Gives you the best information.

CON: Takes the longest amount of time.
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Case Study:
Segment Builder
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The Problem

We have this and this.
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The Problem

We have this OR this.
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The Problem

We have ALL this or ALL this.
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The Problem
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The Problem
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Iced Tea and
Lemonade
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The Problem

Iced Tea and Iced Tea and
Lemonade Lemonade
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Prediction

This will be really hard for users
to understand.
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Our Best Design

Tools: Edit User Segments

~ 0
App Name O ~ 111 Monster Rush v (2
o,
Add Segment Logic Frequency v 2 v 5 times/day ~
8]
Choose v Choose v Choose v
o
Choose v Choose v Choose v
o]
App Name Select an App v 2
Add Segment Logic Choose v Choose v Choose v
+ Add a new segment unit Cancel
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Not so fast, Buster.

Can’t | just use the
Force?
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Let’s do some research first.

Let’s research!

. A
() ~"ﬂ
/ 7
Ca > 3
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What We Discovered

Tools: Edit User Segments

~ 0
App Name @ ~ 111 Monster Rush v (2
_ N— o,
Frequency v 2 v S times/day ~
8]
Choose v Choose v Choose v
o
Choose v Choose v Choose v
App Name Select an App v (2
Add Segment Logic Choose v Choose v Choose v
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Version 2

Tools: Edit User Segments Duplicate Segment

And AND' will apply across all sub-segments and sub-segment logic

v
4

./~ 111 Monster Rush v | & Frequency v times perday ~

.~ 111 Monster Rush v ? Most recent login v 2 v days ago v

./~ 111 Monster Rush v (2 Install Date v 2 v days ago v

Select an App v (2 Choose your dimension v

+ Add a Segment app

Cancel
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Version 2

Duplicate Segment

v
4

./~ 111 Monster Rush v | @ Frequency v times perday ~

. ~ 111 Monster Rush v ? Most recent login v 2 v days ago v

. ~ 111 Monster Rush v (2 Install Date > v days ago v

Select an App v

Cancel
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Tools: Edit User Segments

ALL This use
—~ 0
App Name ./~ 111 Monster Rush
Logic Frequency

Most recent login

+ Add logic for another app

Version 3

v
4

v
4

days ago

times perday ~

v

Duplicate Segment

Cancel
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Version 3

Tools: Edit User Segments

Duplicate Segment

NLY users who meet ALL of of .
< Clear A
App Name ()" 111 Monster Rush v (2
e
Logic Frequency v 2 v times perday ~
Most recent login v = v days ago v

+ Add logic for another app Cancel
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How Designers Talk
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How Designers Talk
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Version 4

Tools: Edit User Segments Duplicate Segment

ALL ~
—~ 0 ) _
./ - Monster Rush v Login Frequency v 2 v times perday v
—~ 0 .
./ - Monster Rush - Most recent login v < v days ago v
sﬁfv Buster’'s Boost v Most recent login v < v days ago -

Cancel
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Version 4

Tools: Edit User Segments Duplicate Segment

: °
| 1 @ - Monster Rush

v 2 v times perday ~
o
° .
() C Monster Rush . Most recent login v < v days ago v
P
" Buster’'s Boost v Most recent login v < v days ago v

Add «
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Version 5 (for v2)

Tools: Edit User Segments Duplicate Segment
ALL ~
~ 0
- Monster Rush v Number of purchases v 2 v
.0
. Monster Rush v Install date v < v weeks ago v
bﬁ Buster's Boost v Number of purchases v 2 v
ALL ~
Choose app v Choose criteria v

Cance
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Version 5 (for v2)

Tools: Edit User Segments Duplicate Segment

C Monster Rush v Number of purchases v 2 v
@ —
3 13 Monster Rush - Install date v < v weeks ago v
{ il Buster's Boost v Number of purchases v 2 v
{
ALL ~
Choose app v Choose criteria v
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iIneering Work

5 Versions and Zero Eng
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Momo understands it.*

@ Sefari X% KW SR FHRER #EF WO B 9 & OO0 £ ® 4 O 8 = ) 0 <€) BE10:21 moxue L =

zhangyu
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Tools: Edit User Segments

B
Monster Rush Login Frequency 3 times perday ~

.
Monster Rush Most recent login < days ago

00 7al@ e “RLTO®AN 08 TNe. e e e [ e Y

Chartboost 4




Scott understands it.
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’
Chartboost & DASMBOARD MARKETPLACE MELP . CompanyName

Tools: Edit User Segments

L
Monster Rush Number of purchases

e
Mormater Rush Install dste

.ﬁ Buster's Boost Number of purchases
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Moral #1: Chalk is cheap.

| need a mechanic!
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Moral #2: Never design alone.
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Moral #3: Use the Data-Driven UX Force.
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Resources on Confluence

UX Research studies are under Product > User Experience

= Chartboost £ Seeom -  Puogle  Crese

User Testing | Segment Builder

March 2015

Summary
Wo tosted Segment Dudder concepts before the frst bl

ol Bulder v1 (ANDYOR

User Sessions

Drew Fung - Pocket Gems (San Franciaco, CA)
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